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NOUS FAISONS FACE A DES DEFIS INEDITS POUR LESQUELS
LE « BUSINESS AS USUAL » NE SUFFIT PLUS

CLIMAT

Les émissions de CO2 en baisse
de 7% en 2020, un record

EMISSIONS |

C'est officiel, les huit derniéres années sont bien les

Global Carbon Project:
Coronavirus causes record

fall*in fossil-fuel emissions in
2020
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In the 800,000 years before industrialization, the CO; level hovered around 28
a sharp increase that continues today.

But the 20th century saw

The CO; level is now around 400 ppm. The danger zone? 450 ppm, which we may hit by 2040. Beyond that

the warming Earth and its inhabitants will likely experience extreme weather events, Increased sea-evel rise,
and their consequent ecological and economic impacts.
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THE NEXT GOLDEN STATE: A 16-PAG
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SAVE THE WORLD-OR DESTROY 1T L ECONOMIE DE DEMAIN
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1 LES DEFIS LIES AUX RISQUES PHYSIQUES, DE TRANSITION OU DE
REPUTATION (ET DE HAUSSE DES PRIX) SONT BIEN REELS

Derriére la hausse des prix du

cacao, la crise climatique et la
La France bient6t confrontée a une spéculation
pénurie de pates ?

La Compagnie des Amandes veut relocaliser |a production

‘~:, fé&_

agricole de I'amandier en France
g g 2 o 18 socue't“és du CAC 40
L'augmentation du prix des émissions de COz2 et ses effets sur Les terrasses chauffées des bars et seraient incapables de
les entreprises et les ménages frangais restaurants sont désormais interdites payer leur facture

' J La mesure est entrée en v»gueur le 31 mars 2022, partout en France. La fin
g i des terrasses chauffé git et 6 gi , €tait en débat ca rbone en 2024

depuis plusieurs années.
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DU « LESS BAD » AU « MORE GOOD » : LA NOUVELLE
FRONTIERE DES STRATEGIES RSE SE JOUE DANS L'OFFRE

Businesses have a duty to offer sustainable _ 728
product lines instead of, rather than in addition

to, unsustainable ones 9

Plan A

Because there
IS no Plan B

Aim for all our M&S products to have at least one Plan A quality by 2020
(50% by 2015) and help our customers identify and buy these products

1
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Climate change - Waste - Raw materials - Fair partner - Health

FAIRTRADE
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1 ET LE "MORE GOOD"” N'EST PAS SEULEMENT )
ENVIRONNEMENTAL : IL PEUT ETRE SOCIAL ET SOCIETAL

IL EST ARRIVE !
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1 CES TRANSFORMATIONS FONT ECHO AUX ATTENTES DES
CONSOMMATEURS DU MONDE ENTIER

ATTENDENT DES ENTREPRISES/MARQUES QU’ELLES SE DOTENT
D’'UN PURPOSE ET S’ENGAGENT ACTIVEMENT A RESOUDRE DES
PROBLEMES SOCIAUX ET ENVIRONNEMENTAUX

Top rated Meaningful Brands™

are not just good for the world, but also have stronger
bottom lines. They outperform the stock market by

°/ withan
annual
average rate
of +7.52pts
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1 ...TOUTES GENERATIONS CONFONDUES

ATTENDENT DES ENTREPRISES/MARQUES PLUS QUE DES PRODUITS:
DES ENGAGEMENTS ET DES CONTENUS UTILES A LA SOCIETE
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1 C'EST VRAI EN B2C... MAIS AUSSI EN B2B

Share of respondents willing to pay a specified premium for a more sustainable product or service

Price premium:
0% 1%-5% 5%-10% 10%-20%  20%+
Assigning business
6% 5% Percentage that will assign more business to

suppliers with superior sustainable operations

68%

Source: Bain Global B2B Survey, April 2024 (n=503)

39%
Q: How concerned are you about environmental sustainability?
2023 W 2024 W 2025
% of respondents somewhat / very / extremely concerned (3, 4 or 5 / 5 level of concern)
2024 2025 2028

Overall

Source: Bain B2B Customer Survey, April 2025 (n=445)

Changing suppliers

Percentage that will change suppliers that
don’t meet their sustainability criteria

36%

2024 2025

49%

2028
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1 LALIMENTATION ET LA RESTAURATION SONT AUX AVANT-
POSTES DE CETTE (R)EVOLUTION

eto

Global Warming?

UTOPIES®
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PYRAMIDE ALIMENTAIRE

T TA NIER
TV PERSES?

PYRAMIDE ENVIRONNEMENTALE
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The shape of things
to come
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DES GAZ A EFFET DE SERRE
DANS MON ASSIETTE?
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WHAT GOES
IN THE OCEAN
GOES IN YOU.
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TENDANCE #1 // I:'INTEGRATION DE LA RSE ET DU CLIMAT AU CCGEUR
DE LA RAISON D'ETRE ET DE LA MISSION

Navigating the human and
business impact of COVID-19
mosr  50%
April 2020
(b‘bn
NOTRE CAFE
PECHE
DURABLE
VA LR H O NJAN
100%RECYCLE  ELECTRICITE

Entreprise
IMPACT REPORT 2024

Certifiée

Theystand up for societal
and cultural issues they
believe in

The brand stands for
something bigger than just
the products and services it
sells, which aligns with my
personal values

The brand supports and
acts upon causes we have

incommon (e.g. social,
charitable)

.................................................

What attracts you
to buy from
certain brands
over others
(be¥ond price and
quality)?

TO AFFINITY
AND BEYOND

FROM ME TO WE, THE RISE OF
THE PURPOSE-LED BRAND
)
—
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2 TENDANCE #2 // REPENSER RADICALEMENT LE PORTEFEUILLE POUR

BASCULER 100 % DE L'OFFRE, VIA DES CERTIFICATIONS EXTERNES

Sca nd ic As the Nordic region’s most sustainable
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hotel operator we're always focused on
the environment and social responsibility.

Scandic
Environmental
Refurbishment
Equipment and
Construction
Standard (SERECS)

Scandic Reservation
& Customer Service

Sweden  +468 575 00
Denmark +45 3348 0400
Notway  +47 231550 00

Finland  +358 800 069 63
Europe  +800 444 58667

Ane Cant poadhoct made of gonesne
ondic Boch by Bengs Sidace AR
Pede, Tunden

Scandic

Environmental progress since 1994 P 4
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... QUITTE A DEVOIR EFFECTUER DES RENONCEMENTS COURAGEUX

Société

“Chartreuse” : quand les moines se
font décroissants

publié le 22 mai 2023 4min

Champagne Telmont X
" @maisontelmont - Follow

We have received the Drinks Business “Best packaging”
gold medal for our “No Packaging”. Thank you @teamdb
for rewarding the radical choices sometimes made by
Telmont, we are honoured to receive this award!
#InTheNameOfMotherNature
#bestpackagingisnopackaging

; [

WINE DESIGN
& PACKAGING
MASTERS

9:59 AM - Feb 22, 2023 ®
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TENDANCE #3 // FAIRE DU CLIMAT UN LEVIER CENTRAL DE

TRANSITION - ON NE PROGRESSE BIEN QUE SUR CE QU'ON MESURE

Climate

{ g PR s — Ol
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P 0 S I t I v e o ? : 3 #i Un bilan carbonemeutré'Surtous nos voyages
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2 TENDANCE #4 : INVESTIR DANS LE MARKETING, LES RECITS ET LES
NUDGES POUR RENDRE DESIRABLES LES OFFRES DURABLES

- - - Yy ' -
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ripple
Become the NUTRITION
SHSCOLATE,

ECO-SUPERHERO _ <% 000 WITH INTEGRITY"

R~

ALLEMAGNE:

LE VACCIN DUFUTUR in your family
ETATS-UNIS: ] Nl
LA VOITURE DUFUTUR i i
FRANCE: e ———————

ViE g
LES OPTIONS VEGETALES
SONT MAINTENANT
GRATUITES !
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THE ORIGINAL
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TENDANCE #5 : EMBARQUER TOUTE LA CHAiNE DE VALEUR POUR
FAIRE EMERGER DE NOUVEAUX MODELES ECONOMIQUES A IMPACT

PLANET
FIRST LOCAL

MADE POSSIBLE BY

BREWDOG

FROM COWS

TO CROPS.

DAIRY FARMER
GOUTS DE FRANCE. Le patron des Breizh Café a exporté la galette TRANSITION
PROGRAM.

bretonne jusqu’au Japon. Il se bat aujourd’hui pour réintroduire la
3 R Our ration's Indepandcnt dary farmars ao
culture du sarrasin en Bretagne. Portrait. . T

Par Doan Bui - Publié le 177 juillet 2020 a2 10h01

\ RNAI_I‘ONALE
DE CREPIERS
LIEU-DIT LE LAC, 35350:8ATR e v

. DECOUVRIR

= leurs écarts de tri

autient 12 transition ecologique
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2 TENDANCE #6 // MISER SUR LES COALITIONS PLUTOT QUE
SUR LA COMPETITION POUR ACCELERER LA TRANSITION

B10CODE X @ CHANEL EUGENE PERMA bl Ll
p y o

1 OCCTTANE LOREAL LVMH MS BEAUTIAB

NAOS oo i sisley

A collaborative program to functionalize
cellulosic fiber for cosmetic packaging

RESET-COSMETICS.ORG
Mustela LA ROSEE BIODERMA  Saforelle =0
Natessance JONZAC SVR  URIAGE b ——
@
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2 TENDANCE #7 // LA TRANSPARENCE ET LA TRACABILITE SONT CLEFS

followfish §.gegggmmap
trace
me H T
| . OPENFOOD FACTS

Mit ARTVIrLNG des Dienstes werden
personenbezogene Daten wie 28
e P-Adrosse. an YouTube
Gbertrogen Eine Dotendbermeung
erfoigt domit in einen Dritistoot
Nahere informationen zum
Dotenschusz finden S In unserer
Daterschuzerkionng

&
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