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TURKISH BAKERY CULTURE




TURKISH BAKERY CULTURE

AN OATH...




TURKISH BAKERY CULTURE

PASTRIES




SOME SIGNATURE PRODUCTS




TURKISH BAKERY CULTURE

EMBRACING NEW TASTES




TURKISH BAKERY CULTURE

LET’S IMAGINE BEING IN A TURKISH
BAKERY




BAKERY PRODUCT MARKET

The global bakery products market size to be
valued at USD 251.1 billion by 2025,
expanding at a compound annual growth rate
(CAGR) of 3.2% during the forecast period.

Bakery Product Market

size, by product, 2015 - 2025 (USD Billion)
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@ Bread & Rolls Cakes & Pastries Cookies Source:
Tortillas @ Pretzels @& Others www.grandviewresearch.com



https://www.statista.com/aboutus/our-research-commitment

INDUSTRY REVENUE OF “MANUFACTURE OF BREAD, FRESH PASTRY
GOODS AND CAKES” IN TURKEY 2011-2023

DOMESTIC SUPPLIERS

7™ LARGEST MARKET SIZE

PRODUCTION VALUE USD8.1 billion

5.8% of the Western Europe total in 2021.


https://www.euromonitor.com/bakery-products-in-turkey-isic-1541/report

INDUSTRY REVENUE OF “MANUFACTURE OF BREAD, FRESH PASTRY
GOODS AND CAKES” IN TURKEY 2011-2023

MANIFACTURE OF BAKERY GOODS FROM
2011 TO 2023



https://www.statista.com/aboutus/our-research-commitment

TURKEY BAKERY MARKET OVERVIEW OF EXPORTS

The export value of Turkey was USD 1.19B, and the export volume was 569.50M metric ton in 2021.
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TURKEY BAKERY MARKET OVERVIEW OF IMPORTS

The import value of Turkey was USD 93.01M, and the import volume was 24.44M metric ton in 2021.
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INDUSTRY REVENUE OF “RETAIL SALE OF BREAD, CAKES, FLOUR
CONFECTIONERY“ IN TURKEY FROM 2011 TO 2023
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https://www.statista.com/aboutus/our-research-commitment

WHAT ARE THE KEY CATEGORIES?

BAKING INGREDIENTS
BAKING MIXES
e BREAD AND ROLLS

CEREALS

CAKES
Gimldini ol PASTRIES AND SWEET PIES
others COOKIES

” ENERGY BARS
SAVORY BISCUITS

am Baking Ingredients

Baking Mixes




GLOBAL BAKERY MARKET TRENDS

COVID

HEALTHIER LIFESTYLE
INNOVATIONS

BAKERIES ARE GROWING




GLOBAL BAKERY MARKET TRENDS

HEALTH — CONCIOUS CONSUMERS
RISING DEMAND FOR FROZEN FOODS

MISS CONCEPTIONS



GLOBAL BAKERY MARKET TRENDS

SWEET SAVORY
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Chocolate Vanilla Cheese Onion

Hazelnut Almond




peading wilty Love, Whipping wpr Wil Py, ALGS%K

bakery -1924
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NUMONE B
A small bakeryllcijflunded in ViRD (’[N[RM[ON’
Py o s SRR S T CONBATION

©

Developing the product range with
*Cookies

ZNDL ENERATION'

Transforming to a bread factory 'BPustries
Changing the concept Starting to sales for
in , cafe rie
" % (50 kind of producd) "HORECA MARKET' Mo s e

RSTERONT e e

*Foundation of new brand

Working with 70 franchies in We opened our first branch in ’I[MIZ H R].N ’

/\ A We are expanding our sales network in
@ @ AMERICA AND EURQPE

New member joining to our family

UL PECCATT



OUR CONCEPTS

-BAKERY
-CORNER
-KITCHEN




CONCEPTS




CONCEPTS




CONCEPTS







EXPORT

Dol Peccal:”

UNITED STATES
GERMANY
DENMARK

GULF COUNTRIES




INNOVATION

@ Baklava Dates and Tahini Kataifi
Cheesecake Cheesecake Cheesecake

ALSANCAK ©upP 2 cup \6 gup

bakery - 1924

CERTIFICATIONS

(") EFSSC 22000

Quality Management System: ISO: 9001:2015
Environment Management System: ISO: 14001:2015
Food Safety Management: 1ISO: 22000:2005
Customer Satisfaction Management: ISO: 10002:2004
Work Safety Management: ISO: 18001:2007
Halal Food




From our kitchen

chocolate white
: chocolate

ALSANCAK
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b a k e r y
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CRAZY COOKIES

(S &3 /alsancakunium aum.com.tr

C milk jam

pPistachio




From our kitchen




From our kitchen




rom our kitchen




rom our kitchen

aum.com.tr (=5 / sancakunlium




From our kitchen




From our kitchen

Dolc VVeccali®
NEW YORK
__ CHEESECAKES




OUR DELICIOUS JOURNEY

-82 BRANCHES

-90 EMPLOYEES IN THE FACTORY
-590 EMPLOYEES IN SHOPS

-18 000 000€ ANNUAL RETURN







Thank you




